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CVSN BECOMES NASTF BRONZE PARTNER

ST. JOHNS, FL (January 26, 2016) – In a welcome show of support, the Commercial Vehicle Solutions
Network (CVSN) has become a 2016 Partner in the National Automotive Service Task Force (NASTF).
NASTF had recently begun integrating heavy duty vehicle original equipment manufacturers (OEM) into its
programs offered on the NASTF website following a historic Memorandum of Understanding (MOU)
between the Truck & Equipment Manufacturers Association (EMA) and CVSN.
“We are happy to welcome CVSN into our family of Supporting Partners,” said Allen Pennebaker,

Chairman of the NASTF Board of Directors. “We thank them for becoming one of our bronze
sponsors. It is through a willingness of participating entities, like CVSN, to add their resources to
this endeavor, which is so vital to the health of our industry that we can bring information access to
all.”
“Becoming a partner and sponsor of NASTF continues CVSN’s commitment to work with other
organizations committed to the health and growth of the independent aftermarket,” said Edward
Neeley, President of Truck Supply Company of South Carolina and President of CVSN.
“NASTF has been a big help with implementation of the Right to Repair National Commercial
Vehicle Service Information MOU,” added Marc Karon, President of Total Truck Parts and
Chairman of the Commercial Right to Repair Coalition led by CVSN. “All of the OEM and supplier
website links will be indexed on the NASTF site, directing commercial vehicle technicians easily to
service information, tools and software. In addition,” continued Karon, “the NASTF Service
Information Request feature will provide a bridge to manufacturers when the necessary service
information or software is not accessible.”
The NASTF Partnership program was established to recognize the individuals and organizations
who continue to show their generous support of the NASTF mission. Details of the NASTF Partner
program are available at www.nastf.org/partners.
NASTF was established in 2000 to identify, communicate and resolve gaps in the availability and accessibility
of automotive service information, service training, diagnostic tools and equipment for the benefit of
automotive service professionals and their customers. NASTF was incorporated in 2006 as a 501(c)(6) notfor-profit organization. Additional details can be found at www.nastf.org.
About CVSN: CVSN (www.cvsn.org), with close to 70 members and over 400 warehouse locations across
North America, is the voice of the independent aftermarket distributor. The mission of CVSN is to strengthen
its members’ businesses through training and education and building strong relationships between members
and their supply partners across North America. CVSN is one of the owners of HDAW and hosts an
Aftermarket Distribution Summit every September for top industry distributor and supplier executives.
NOTE TO PRESS: NASTF & CVSN logos are located at www.nastf.org/media.
.

